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Gulinary Learning Activation Opportunities




ABOUT

U3

Newmarket Craft Beer Festival, now in its third year, is a festival dedicated

to promoting excellence in craft beer and culinary arts.

New in 2020, we are announcing our first
ever WINTER Edition of the festival. This
festival will feature an indoor / outdoor two

day event featuring your favorite local craft

breweries, wineries, spirits, food vendors, live
music, merchandise vendors, and winter
activities.

OUTDOOR ACTIVITIES

FREE TO THE PUBLIC

Free Public Skating

Outdoor fire Pit & DIY Smore Station
Festival Lounge featuring a variety of

Breweries and Beverage Vendors
Food Vendors
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Newmarket Craft Beer Winter Festival

Feb 28th: 6PM - 10PM - VIP Opening Night
(Limited tickets available. Industry, trade & industry
for free)

Feb 29th: 12PM - 9PM
Newmarket Craft Beer Winter Festival

Newmarket Riverwalk Commons and Newmarket
Community Centre & Lions Hall
(200 Doug Duncan Drive)

INDOOR ACTIVITIES

ENTRY FEE

Hall1/2/3/4

Breweries & Beverage Vendors
Food Vendors

Live Music

Merchandise Vendors




CULINARY AGTIVATIONS

OVERVIEW

The Newmarket Craft Beer Festival is in
search of partners to participate in culinary
learning activations. These are one hour
workshop, seminars and demos that take place
during the Newmarket Craft Beer Winter
Festival.

Newmarket Community Centre & Lions Hall
Hall 3 & 4

Hall 3 - 60 attendees
Hall 4- 80 attendees
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February 28 & 29th, 2020

e Hall 3- 6:30-7:30pm
e Hall 4- 6:00-7:00pm

e Hall 3- 12:00-1:00pm
e Hall 4- 1:00-2:00pm
e Hall 3- 2:00-3:00pm
e Hall 4- 3:00-4:00pm
e Hall 3- 4:00-5:00pm
e Hall 4- 5:00-6:00pm
Hall 3- 6:00-7:00pm




CULINARY LEARNING AGTIVATION GENERIG PARTNERSHIP BENEFITS:
PARTNER e Tables and chairs as required

o Utilized for a culinary learning e Basic sound system and microphones

experience. e Logo and link on website with culinary

e This could be ticketed or not ticketed activation description

within the event, e Logo on event signage and marketing materials

e This could be hold on Friday or e Dedicated social media promotion

Saturday portion of the event e 1x free 5xH vendor booth on Friday and

e This must include a demo or learning Saturday. *Vendor booth rules apply. Tables

component for our attendees and chairs not included

e The room can be designed and setup e Opportunity to partner with a craft beer

as desired by sponsor. company for complementary pairings
e Logo on Token Mobile website
e 2x 2-day festival pass or 4x Friday night

passes
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THREE WAYS T0

DETAILS
e Official culinary activation sponsor
e This includes 4 culinary learning activations of your choice
OPTION #1 and time slot
32’500 slmnsorsmp Festival will do all of the marketing associated with the
culinary learning activations
Revenue to be discussed
Includes all benefits listed above

DETAILS

e No cost to presenter hosting the culinary learning

OPTION #2 activation
Advertise your company e Presenter to cover all related food costs

. e Festival will do all of the marketing associated with the
to a niche market culinary learning activations

e Festival will keep all revenue from ticket sales

e Includes all benefits listed above

DETAILS
e No cost to presenter hosting the culinary learning
activation
OPTION #3 e Festival and brand to split all related food costs
Profit Share e Presenter to assist with the ticket sales and all marketing

associated with the culinary learning activations
e Presenter and Festival to split all revenue from ticket sales
Includes all benefits listed above
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MARKETING

e Social media campaign
e Local advertising through participating partners

e Main Street and surrounding area restaurant and BIA member advertising
e Community events advertising

e Participating breweries outreach

e Town and partner support and marketing

e Beer lover group package

e Contests, giveaways and promotions

e Digital Posters and marketing

MANY WAYS T0
GET INVOI_ED' Swag donation, purchase

incentives and giveaways

e Become an events vendor

Vendor opportunities
e Become an events sponsor

. ) Brand activation onsite
e Marketing and media partner

e Advertising opportunities on website Contest giveaways

In kind product donations Sampling
Demos
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AUDIENGE Differrentiate yourself from the

Oue audience is comprised of the following competitors
demographics, reached a specific target Market your brand to core consumers
demographer with a 59/41 male/female ratio, Increase brand awareness and brand
that is aged 22 - 55, with a brand loyalty
consciousness, who go out regularly and who Take advantage of the extensive media
help to influence overall trend. awareness

e Enhance your image and shape consumer Take advantage os exposure to a wide

attitudes demographic

e Heighten your visibility through positive Bring your brand to life through a

publicity memorable brand association activation

Craft beer enthusiasts from the GTA

Local culinary enthusiasts

Families with collective income of $100.000
Existing audience of 5000+ which have attended
Newmarket Craft Beer Festival in the past
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